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    Oligopoly is a type of market structure consisting of two or more firms having significant market power. There are four characteristics of this type of market structure as detailed below; (Haftendorn SSRN Electronic Journal, 2012)
1. As discussed by McEachern, advertising in an oligopoly market structure changes central policy affecting other firms in the industry if one rival firm remains all-time vigilance about other firm's initiatives and changes policies.
2. Group behavior is another characteristic in the market structure, which is the most relevant aspect of its behavior.
3. Competition is another feature in an oligopoly where we have only a few sellers, so a move by one seller affects the rivals immediately. every seller keeps watch on the other sellers moves to counter move if one seller strikes a move.'
4. Existence of price rigidity, each firm sticks to its price. If any firm decreases a small price, the rival firm retaliates by a more significant price reduction.
Automobile manufacturing is an example of an industry that exhibits the above characteristics, (Culp , 2011) where the above features are practically observed.  Since the market has ford motors, General Motors (GM), and Fiat Chrysler, if ford advertises a new design or a new car model in the market, GM will advertise a new and more appealing model with a slightly smaller price than that offered by ford. In group behavior like in GM, there are different small car models under GM, such as Cadillac, GMC, Chevrolet, and Buick. If Chevrolet has a new advert or has a more significant percentage profit, all the other firms will also need to maximize their profits. 
For instance, in competition in the automobile industry, ford advertised for a fully electronic car production to be solely dependent on electricity. After that, Tesla started producing electric cars even before ford finalized on their production. Then GM advertised for the merger between GMC and Honda to produce a fully operational electrical car for a broader market and lower price than both Tesla and ford. In the existence of rigidity, the market is always keen to observe their cars' rivals pricing. When ford produced one of its products to clear the stock market, fiat Chrysler and GM reduced their prices with a more significant margin than fords margin.
The price model of oligopoly is where a company exercises control determining the prices of a particular product.
The United States airlines are an oligopoly where only four airlines dictate ticketing pricing in the industry (Aguirregabiria pg. 156) The four airline couriers, American airlines, delta airlines, southwest airlines, and united airlines, control the united states' flight operations. Since the federal government is not in control, the airlines are free to set routes, increase the number of flights, and adjust ticket prices. 
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